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Theoretical Course

MODULE 2

MODULE 1

Visual Cultures

Storytelling & 
Visual Narratives

Workshop

Product 
Strategy

Identity Design

The sequence of the teaching activity might vary according to the validated yearly study plan
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MODULE 2

MODULE 1

Visual Cultures

Storytelling & 
Visual Narratives

Workshop

Product 
Strategy

Identity Design

Theoretical Course

MODULE 2

MODULE 1 Visual Cultures

Storytelling &
Visual Narratives

Product
Strategy

Workshop

Identity Design

Second Semester (November 6th 2025)

Third Semester (February 9th 2026)

First Semester (September 9th 2025)



Theoretical Course
STORYTELLING & VISUAL NARRATIVES

Theoretical Course
VISUAL CULTURES

The Product Strategy workshop aims to develop project
proposals able to combine different approaches in a new,
innovative and surprising way. 

The Identity Design workshop aims at developing the skills for
designing the brand identity of a company, extend a pre-existent
one and/or planning a promotional strategy.

The course provides an intensive exploration of visual and
structural elements of storytelling and visual narratives where
students engage with the necessary tools to design a user
experience and to create user scenarios and storyboards.

Workshop
PRODUCT STRATEGY

Visual Cultures explores the fundamentals of visual culture through
testimonial and design scenarios. The  course offers a deeper
understanding of the graphic design process through the
management of visual elements. Students will be able to design
visual layouts and manage, at advanced level, elements such as
text and image.  

Workshop
IDENTITY DESIGN
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FIRST SEMESTER



Theoretical Course
VISUAL CULTURES

Theoretical Course
STORYTELLING & VISUAL NARRATIVES

The Product Strategy workshop aims to develop project
proposals able to combine different approaches in a new,
innovative and surprising way.  

The Identity Design workshop aims at developing the skills
for designing the brand identity of a company, extend a pre-
existent one and/or planning a promotional strategy.

The course provides an intensive exploration of visual and
structural elements of storytelling and visual narratives where
students engage with the necessary tools to design a user
experience and to create user scenarios and storyboards.

Workshop
PRODUCT STRATEGY

Workshop
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SECOND SEMESTER

Visual Cultures explores the fundamentals of visual culture through
testimonial and design scenarios. The  course offers a deeper
understanding of the graphic design process through the
management of visual elements. Students will be able to design
visual layouts and manage, at advanced level, elements such as
text and image.  



Theoretical Course
STORYTELLING & VISUAL NARRATIVES

Theoretical Course
VISUAL CULTURES

The Identity Design workshop aims at developing the skills for
designing the brand identity of a company, extend a pre-existent
one and/or planning a promotional strategy.

Workshop
PRODUCT STRATEGY

Workshop
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THIRD SEMESTER

The course provides an intensive exploration of visual and
structural elements of storytelling and visual narratives where
students engage with the necessary tools to design a user
experience and to create user scenarios and storyboards.

The Product Strategy workshop aims to develop project
proposals able to combine different approaches in a new,
innovative and surprising way.  

Visual Cultures explores the fundamentals of visual culture through
testimonial and design scenarios. The  course offers a deeper
understanding of the graphic design process through the
management of visual elements. Students will be able to design
visual layouts and manage, at advanced level, elements such as
text and image.  
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